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List of channels

Media Type

LinkedIn B2B

Facebook Social

Twitter Social

YouTube Stream

Other Sites

DSpace Repository

KM Portal Portal
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• Day/time

• Total impressions

• Total engagements + Engagements: retweets/share/downloads + Engagements: 
comments/replies

Metrics monitored per channel
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Event specific reporting example

Fig. 1: Social media analysis of Virtual Learning Route-Sudan

ROUND MODEL

Fig. 2: Social media analysis of SKiM Virtual Learning Week

GROWTH MODEL
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• The SKiM project is able to monitor the SKiM KM 
Portal, MEL webpages and repositories regularly: 
Quarterly Reporting is suggested in 2021.

• For event specific social media campaigns, SKiM
employs the dono and partners’ social media 
channels:
Event-basis extraordinary reporting is in place.

Suggestions on reporting frequency
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• How to increase our reach and 
measure hidden results behind 
numbers? 

By synergizing with Project 
stakeholders, growing their outreach;

By landing multi-stakeholders 
dissemination campaigns, tapping 

wider audience.

Synergies & Suggestions

• How to create synergies amongst 
MEL team? 

By sharing results and best practices;

By testing best practices and reporting 
strategies.


