Methodology for Market-driven
Research: Principles and
Practices

Concept of value chain
— Definition
— Problems that can be resolved
— Success stories

KoHuenuua uenoyku no HapalmsaHuo
CTOMMOCTMU
— OnpepgeneHue
— [lpobnemsbl, KOTOpble MOTYT BbITb peLleHbl
— YcnewHble npuMepsl




Basic definition of market—primary products & co-
products (meat, wool, milk, etc.), scope of marketing
chain (domestic vs. international), geographic
scope, general trends (increasing, etc.)

OcHoBHOE onpeaeneHne pbiHka — NepPBUYHbIE
NPOAYKTbI N COMYTCTBYHOLLME NPOAYKTbI (MSCO,
LepCTb, MOJIOKO, U T.4.), MacwTab uenoyku
MapKeTuHra (MeCTHbIN MU MeXayHapoaHbIi),
reorpadmyecknin macwtab, obuwme TeHgeHLMN
(pocta,n T.4.)

Market structure
Cmpykmypa PbiHKa

International context and trends (if relevant)

Domestic status in international context (as
relevant)

Domestic market structure

Mexx0yHapOOHbIlU KOHMeKcm u meHOeHyuu
(ecriu OHU UMEM OMHOWeEHUE)

MecmHbiti cmamyc 8 MexX0yHapOOHOM
KOHmMeKcme (ecrnu uMeem OmHOoWweHue)

MecmHas cmpykmypa pbiHKa




Domestic market structure
CTpyKTypa MECTHOro pblHKa

*  Production

— Geographic distribution of producers and
production
— Number of producers
— Forms of horizontal organization (e.g. collective
herding, horizontal integration, etc.)
* [Ipouszsodcmeo

— [eorpadmyeckoe pacnpeneneHve
npousBoauTenen n Nnpon3BoacTB

— KonuyecTtBo npoussogutenen

—  ®opMmbl ropn3oHTankHOM opraHn3aumm (T.e.
collective herding, horizontal integration, etc.)

Domestic market structure
CTpyKTypa MECTHOrO pblHKa

— Characterization of household livelihood
strategies (and farm systems)

— Characterization of product-specific systems
— Value-added activities

— Input, capital markets and sources (feeding,
finance, etc.)

— Opportunities & Constraints




* Marketing chain
— Types, number, geographic distribution of buyers

— Forms of vertical organization (e.g. joint ventures,
vertical integration, contracting, etc.)

— Value-added processes
— Aggregation

— Classification

— Cleaning

— Packaging

— Coordination

— Risk reduction

 Market coordination

— Relationships between buyers and sellers
(e.g. contracts, trust, informal but continuous
relationships, etc.

— Sources of market information
— Prices determination and price movements




» Business practices
— Payment methods
— Marketing methods
— Quality parameters and verification
— Reliance on networks
— Price search behavior
— Property rights enforcement
— Joint investment
— Specialization




