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Description of completion 

Overview 

During the duration of the project, a total of 289 posts were published on X over 34 months, 
generating 700 likes, 22 600 visualizations, and 33 600 impressions. 

Similar figures were achieved on Facebook and LinkedIn, showing a consistent trend in terms of 
audience engagement and interest across the main social-media platforms. 

The majority of interactions came from stakeholders, researchers, development practitioners, and 
users sharing similar professional profiles and interests in agroecology and gender-inclusive 
innovation. 

The Facebook page currently has 202 followers and over 110 posts, reflecting continuous engagement 
and growing visibility throughout the project’s final phase. 

1. Digital Channels 

Platform Details 

Twitter (X) @MountainHER – central account for project news 

Facebook MountainHER Official Page 

YouTube MountainHER Project Channel  

LinkedIn MountainHER on LinkedIn  

 

 

2. Main Performance  

Platform  Period  Total Posts  Likes / 
Reactions  

Comments / Shares  

X (Twitter)  Until April 2025 289 700 33 600 

22 600 

Facebook  Until April 2025 110 650 120 

LinkedIn  Until September 
2025 

35 485 149 

Total   
 

434 1 835 56 469 

 

 

https://twitter.com/MountainHER
https://web.facebook.com/MountainHERofficial
https://www.youtube.com/@mountainherproject-
https://it.linkedin.com/company/mountainher?trk=public_post_feed-actor-name
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3. Representative Activities 

 Major peaks of visibility coincided with SIAM 2025, Cibus Tec (Italy), and training module 

releases on YouTube. 

 LinkedIn analytics show a steady increase in unique visitors and profile views (+62 % since 

June 2024). 

 Facebook engagement mirrors LinkedIn trends, community reach expanded beyond 202 

followers. 

 X activity continued to drive fast dissemination of field updates and events in real time. 

Over the entire period (2022 – 2025), MountainHER achieved a robust and well-coordinated online 
presence across multiple platforms. The combination of scientific dissemination, visual storytelling, 
and partner collaboration significantly enhanced the visibility of its agroecological and gender 
transformation objectives, while strengthening engagement among stakeholders across the 
Mediterranean region. 
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Annexes: Screenshots of selected posts on social-media pages  
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